
TOP STORIES
It’s not summer yet, but Up Here Business is 
getting ready for the great reading days ahead 
with work underway on our next issue. Be part of 
the package. Highlights include: 

They Said It Couldn’t Be Done? 
Conventional wisdom says manufacturing is one 
of the most challenging sectors for northern 
business. It simply costs too much to make things 
here and still be competitive. True enough. But 
there are entrepreneurs who make it work—from 
steel fabrication and cabinetry to clothing and 
small-scale industrial food production. How have 
their business plans risen to the challenge—and 
what can we do to build on that success?

Wither the Iron Age The future of the 
Mary River iron mine hangs in the balance as 
a critical expansion plan works its way through 
Nunavut’s regulatory process. It’s been a long 
and challenging struggle—for both Baffinland Iron 
Mines, the project owner,  and the communities 
most affected by the development. Did it have 
to be this way? Expansion has always been part 
of Baffinland’s plan. Why has it become such a 
flashpoint now?

The Smallest Hard Rock Mine in the North. 
Meet the team behind Sixty North, which is ready 
to bring the Mon gold property near Yellowknife 
back into production. This isn’t a big project. In 
fact, it’s tempting to call it artisanal, at least in 
terms of scale. But it’s real business—and by all 
appearances, a labour of love.

How To Be a Peacemaker Are your staff 
members starting to get a little testy with each 
other? Our experts offer their advice on what you 
need to do when things start getting hot under 
the collar.

Growing Like a Weed A few weeks ago, a 
company called ArcticPharm announced it had 
received federal regulatory approval to open the 
first cannabis farm North of 60. With that news in 
mind, Up Here Business dives into the data to find 
out what the new cannabis sector is worth in the 
northern economy.

WAIT. THERE’S MORE…
Don’t miss our regular features including sharp 
opinions from expert columnists, useful tips and 
lessons learned from entrepreneurs who’ve “been 
there,” and a few ideas on how best to use those 
rare moments of down time.
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