


Circulation Distribution

For 25 years, Up Here has been Canada’s window
on the North. Nominated for the Western
Magazine Awards’ “ )" the

magazine is the premier showcase of the people,
places and events of our nation’s frontier, shining

a spotlight on the North and beyond.

There is no publication like Up Here. It is the
sole magazine covering the whole North, and

is pored over and prized by Northerners and
Southerners alike. Eight times annually it brings
alive the Northwest Territories as well as the
Yukon and Nunavut, through vivid photography,
hard-hitting reports, live-the-experience travel
features, and gripping stories of adventure and

survival.

Up Here’s focus may be Northern, but its reach
is national — even global. Each issue is viewed by
some 100,000 readers. It is the inflight magazine

of major carriers like Canadian North and Calm

Air, and can be found on most Northern charter
flights and in Northern hotels and visitor centres.
Over the past few years it has won approximately
5,000 new subscribers, and its national newsstand
sales have more than doubled. Meanwhile, its
audience remains devoutly loyal — many have

subscribed since the debut issue, way back in 1984.

If you want to reach Northerners, or the
countless Southerners who plan to visit or are
fascinated by the North, there’s no better way

than to advertise in Up Here.

CONTACT YOUR SALES REPRESENTATIVE

Suite 800, 4920-52" Street

Yellowknife, Northwest Territories X1A 3T1
Phone: 867-766-6711

Fax: 867-873-9876

Email: kathy@uphere.ca



Editorial Calendar

January/February

SPECIAL SECTION: THE NORTH AT THE OLYMPICS

The 2010 winter Olympics may be in Vancouver,
but the event is shining a spotlight on the

North. Featuring past and current athletes from
the Arctic, artists and performers from across

the three territories, and even a polar mascot
(Ilanaaq, a colourful inukshuk), Canada’s last
frontier will be front-and-centre at this, the biggest
sporting spectacle on Earth. Travel the road to the
2010 Olympics with some 100 Northerners who
will strut their stuff to the world.

AD CLOSE: November 23, 2009
MATERIAL DUE: November 30, 2009
ON SALE: January 1, 2010

March

THEME: TRAVELLING CANADA'S TERRITORIES

The North is a land of exploration and
adventure, and in Up Here’s annual travel issue,
we’ll have everything you need to know about
visiting the North — whether you're skiing to the
North Pole, RVing the Alaska Highway, or merely

travelling the territories in your armchair.

AD CLOSE: January 4, 2010
MATERIAL DUE: January 11, 2010
ON SALE: March 1, 2010

April/May

SPECIAL SECTION: JOBS NORTH OF SIXTY

Work in the North is like nowhere else. What
are the strangest jobs in the territories? The
toughest ones? The ones in most demand? Up
Here rolls up its sleeves to explore employment
North of Sixty.

AD CLOSE: February 1, 2010
MATERIAL DUE: February 8, 2010
ON SALE: April 1, 2010

June

THEME: THE ABORIGINAL NORTH

Inuit, Dene and Metis people make up half
the North’s population, and their power and
presence is increasing. With June 21 being
National Aboriginal Day, Up Here celebrates
and studies the native North — from ancient
tales to modern land-claims, from traditional

craftspeople to the next generation of chiefs.

AD CLOSE: March 22, 2010
MATERIAL DUE: March 29, 2010
ON SALE: June 1, 2010



Editorial Calendar

July/August

THEME: THE ENVIRONMENT, SCIENCE & NATURE

The North is a frontier — rich with wildlife and
untouched landscapes, but also with mineral
and petroleum just waiting to be removed. How
can the North balance development versus
preservation? How is the Arctic landscape being
changed by humans? Up Here’s puts the North’s

environment under the microscope.

AD CLOSE: April 06, 2010
MATERIAL DUE: May 3, 2010
ON SALE: July 1, 2010

September

SPECIAL SECTION: HOT TOPICS IN THE

CIRCUMPOLAR WORLD

The cold North is a hotspot, with the Arctic
burning up the news. Whether it be climate
change, sovereignty or threats to polar bears,
circumpolar topics are the talk of the globe. In
this issue, Up Here takes a hard look at the issues
facing the circumpolar Arctic, and then drills
down, exploring how those subjects are hitting

Canada’s three territories.

AD CLOSE: May 31, 2010
MATERIAL DUE: June 7, 2010
ON SALE: September 1, 2010

October/November

SPECIAL SECTION: AWESOME ARCTIC ARTS & CULTURE
It takes creative folks to survive and thrive up
North, and the territories’ arts and culture bear
that out. From hip-hop artists to oil-painters, Up
Here gets creative examining both longstanding
artistic traditions like Inuit carving and Dene
beadwork, and newfangled creative endeavors

like graffiti-art and punk rock.

AD CLOSE: July 27, 2010
MATERIAL DUE: August 3, 2010
ON SALE: October 1, 2010

December

THEME: THE BEST OF THE NORTH

Our end-of-the-year issue is the time to reflect
on Northern superlatives, rounding up the best
of everything in Canada’s territories. Headlining
the issue is our profile of the “best” Northerner
of 2010 — our pick for Northerner of the Year.
Other features include a look at the North’s best

restaurants, wildest weather events and more.

AD CLOSE: September 20, 2010
MATERIAL DUE: September 27, 2010
ON SALE: December 1, 2010



Subscriber Demographics

Demographics Consumer Habits
GENDER LIKELY TO INVEST IN OR PURCHASE OVER THE NEXT YEAR
Male 59% Travel 81%
Female 38% Home Renovations 19%
3% did not answer Automobile 13%
Art 13%
AGE Consumer Electronics 17%
Under 18 0%
18-24 0% IN THE PAST YEAR, UP HERE READERS HAVE
25-39 3% Stayed at a hotel 68%
40-54 13% Traveled by air 62%
55+ 80% Used a travel agent 38%
3% did not answer Stayed at a B&B 17%
Gone to a lodge 15%
HOUSEHOLD INCOME
Average HHI $80,000 OUTDOOR ACTIVITIES THAT INTEREST UP HERE READERS
HHI $100k+ 8% Fishing 42%
Snowmobiling 15%
EDUCATION Cycling/Hiking 37%
High School 36% Photography 48%
College 16% Hunting 23%
University 19% Kayaking/Canoeing 28%
Post-graduate stdies 24% Camping 46%
5% did not answer Driving 48%
HOME OWNERSHIP PERCENT OF UP HERE READERS THAT HAVE READ
Home Owners 82% ABOVE & BEYOND OR YUKON: NORTH OF ORDINARY
Read last four issues 3%
UP HERE READERS

Passed their issue

along to someone else  83%
Are likely to renew

their subscription 89%

*The survey sample of 1000 Up Here magazine subscribers was

randomly selected. Data was collected via mail survey in 2008.



Advertising Rates (net)

11issue 3 issues 4 issues 8 issues
1 page 3630 3520 3245 3080
2/3 page 2860 2640 2475 2310
1/o page 2310 2145 2090 1870
1/o page island 2530 2420 2255 2090
1/ page 1540 1485 1375 1100
/4 page 990 935 880 770
2 page spread 7260 6930 6380 6160
1/o page spread 3630 3520 3245 3080
Back cover 5280 5170 4895 4730
Inside covers 4400 4180 4015 3850
1 inch marketplace n/a n/a 140 110
2 inch marketplace n/a n/a 220 195
3 inch marketplace n/a n/a 415 360
1/ page vertical 880 852 770 660
WEBSITE Rotating ad Exclusive ad
Rock (300x250) 750 2000
Banner (468x70) 500 1500
Button (120x90) 150 500

When accompanied by a displayed ad

TERMS AND DISCOUNTS

All advertising subject to Canadian goods and services tax unless exemption number accompanies
order. A service fee of 2% per month (24% per annum) is charged on overdue accounts. First time
advertisers are required to pay up front by closing date for their first advertisement. Frequency rates
are offered only with signed contracts listing specific issues and received by first closing date. Visa or

Mastercard accepted.

(Note: Publisher reserves the right to refuse any advertising it deems not in keeping with the policies

of the publication, or that does not meet its publication standards.)



Advertising Specifications

DOUBLE PAGE SPREAD FULL PAGE SPREAD
LIVE LIVE 2/3 PAGE
153/ x 97/3 75/16x 973 L 4Bex 974
TRIM TRIM : :
161/5 x 10 7/ 81/ x 107/
BLEED BLEED
161/ x 11 g 83/ x 1114
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2 5/16 < 9 7/8 ' ................................ ' ' 3 0/16 < 4 1%/16 ' ; 4 13/16 X 2 6/16 : E VERTICAL :
: : : : : 25/1
X
1,PAGE ISLAND : ' 418/
4B x T : i 3INCH
: : : 2% x 3
1;PAGE SQUARE 1/, PAGE HORIZONTAL { 2NCH
4B/5 x 4B/ 75/ x 41/ 25/16 x 2
: : : 5 : : 7 1men
256 x 1




Mechanical Specifications

In order to achieve the best quality possible, material must be delivered on time. This allows

for sufficient time to check material and ensure that it meets specifications, and will reproduce
accordingly on-press. We cannot accept any files created in office software packages. This includes
word processing, spread sheet or presentation software including Power Point, Microsoft Word or PC

applications such as CorelDraw, PhotoPaint, or MS Publisher.

MECHANICAL REQUIREMENTS
All ads must be sent as high-resolution PDF’s (PDF X-1a:2001), or as Mac
TIFF/EPS files, with all fonts embedded. Do not send Quark Xpress/

In-Design files. Format conversions will be billed at $90.00 per hour.

FILE IMAGE RESOLUTION
300 dpi and used at 100%

FILE DELIVERY

Email: accountrep@uphere.ca. Please STUFF or ZIP your files to avoid corruption during delivery.
Disk: CD-ROM. Clearly label your files, proof, CD/emails with your name and contact information.
FTP: if you wish to FTP your ad files, it is imperative that you email <accountrep@uphere.ca> to let us

know the name of your file. Contact your sales representative for your user name and password.

INSERTS AND SPECIAL SECTIONS

Supplied inserts, gatefolds, business reply cards and other special units are
available on a limited basis. Please call for a quotation. Publisher reserves
the right to refuse any advertising it deems not in keeping with the policies

of the publication, or that does not meet its publication standards.



